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Research on safety slogan under guidance of psychology

WANG Bing' JIANG Wei’ WU Chao'
(1 School of Resources & Safety Engineering Central South University Changsha Hunan 410083 China

2 School of Information & Safety Engineering Zhongnan University of Economics & Law

Wuhan Hubei 430073 China)

Abstract: In order to enhance the theoretical basis of safety slogan in psychology and improve their
validity a concept and functions of safety slogan were discussed from the point of psychology. A human-
like structure of functions of safety slogan was constructed. Accordingly four psychological theories of
safety slogan were analyzed including the effect of sheep flock the Gems’safety rule the fear appeals and
association psychology. A communication and acceptance model of safety slogan based on theory of com-
municative action and a seven step ladder model of the audiences”acceptance process were constructed and
analyzed. The results show that the key to improving the quality and effect of safety slogan is identifying the
psychological breakthrough of their audiences and that inventing safety slogan should starts with 7 as—
pects such the sentiment their audiences.
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Fig.1 Humandike structure of
functions of safety slogan
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Fig.2 Working principle model of Gems’safety rule
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Table 1 Examples of safety slogan using association psychology method
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Fig.3 Communication and acceptance model of

safety slogan constructed based on

theory of communicative action
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